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MEET THE TEAM
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THE WORLD FRUIT COUNCIL IS ON MISSION TO REKINDLE THE
WORLD’S APPETITE FOR FRUIT.

IN A WORLD DRIVEN BY CONVENIENCE CULTURE, FRUIT IS FALLING
TO THE WAYSIDE. 

THE CHALLENGE IS TO RESTORE FRUIT’S CULTURAL AND
EMOTIONAL RELEVANCE.

THE ASK



MEET CURTIS...
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LIKE  HIS PEERS, 
CURTIS EATS LESS

FRUIT THAN
WOMEN. 

5



FRUIT CONSUMPTION WAS HIGHER AMONG WOMEN (70.5%)
COMPARED WITH MEN (63.8%)
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HE'S CHRONICALLY ONLINE,
CONSTANTLY BEING FED CURATED

IMAGES OF IDEALIZED MASCULINITY.

CURTIS IS 28 YEARS OLD AND SINGLE.
HE’S SOCIAL AND LOVES GOING OUT
TO THE BARS. HE DOESN’T ALWAYS

MAKE IT TO THE GYM EVEN THOUGH
HE KNOWS HE SHOULD.
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ONLINE HE SEES...
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HE ALSO SEES...
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BECAUSE OF THE CONTENT PUSHED AT HIM, 
HE BELIEVES THE FOOD HE EATS IS A REFLECTION OF WHO HE

IS.

HE BELIEVES REAL STRENGTH IS PACKED WITH PROTEIN, NOT
PEELED. 
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WHETHER CURTIS LIKES IT OR NOT, 
HE LIVES BY 

YOU ARE WHAT YOU CONSUME.
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ALL OVER SOCIALS, FRUIT SHOWS UP AS ...
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IN THE WILD, HE
SEES FRUIT IN...

13



LIGHT
CUTE

SWEET
FRAGILE
DAINTY

DELICATE

TO CURTIS, FRUIT IS...
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PROBLEM

MEN AREN’T EATING FRUIT — NOT
BECAUSE THEY DON’T LIKE IT, BUT

BECAUSE THEY DON’T IDENTIFY
WITH IT.
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THEY DON’T CRAVE VITAMINS, 
THEY CRAVE VALIDATION..

INSIGHT
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FRUIT DOESN’T LACK APPEAL. 

IT LACKS 
CULTURAL PERMISSION FOR MEN

 TO ENJOY IT...
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MAKE FRUIT AN EMPOWERING SYMBOL OF
MASCULINITY: 

REAL STRENGTH COMES FROM REAL FOOD.

STRATEGY
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FRUIT IS BADASS. 
IT’S WILD, RAW, AND ALIVE. IT
GROWS IN JUNGLES, CLIFFS,

DESERTS.

IT’S NATURE’S ORIGINAL FUEL: 
FULL OF ENERGY, HYDRATION,

AND BITE.
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