PRESENTED BY THE A-TEAM

JOJ piTCH

PREMIUM BANANAS

DECEMBER 17, 2025



_

ALETHEA NG ARIANNE RICHARDSON ALEXA SCHWARTZ
STRATEGIST STRATEGIST STRATEGIST

30/ 2

PREMIUM
BANANAS



_ A

Create a cohesive launch campaign for Joy Premium Bananas that elevates
bananas from a commodity to a premium brand.

Prove value to B2B partners to justify premium pricing while driving conscious
consumers to choose and request Joy.

Showcase Joy’'s measurable sustainability, reliability, and partnership advantage
across dll B2B and consumer touchpoints.
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e Mom to 3 kids under 10

* Proponent of gentle
parenting

e Loves hot pilates when she
can fit it into her chaotic
schedule

MEET
SELENA
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LATELY SHE'S NOTICED THAT LIFEHAS
FELT DIFFERENT...
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SHE'S
ALWAYS
BEEN
CONFIDENT

IN HERSELF
AND HER
PARENTING...
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BUT LATELY...
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BUT LATELY...
SHEUSED TO
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She wonders to herself,

““WHEN DID LIFE GET SO SERIOUS?"




e Fruit Procurement Specialist
for a national grocery
retailer

e VValues clarity, efficiency,
and strong supplier
relationships

* Loves the outdoors
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LATELY HE'S NOTICED THATLIFEHAS
FELT DIFFERENT...
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HEUSEDTO
SLEEP
SOUNDLY
KNOWING HIS
SHIPMENTS
WERE COMING

ON TIME...

BUT LATELY...

B ScienceDirect.com
hitps.//www.sciencedirect.com
Disruptions in the food supply chain: A
literature review

by JJ Rojas-Reyes - 2024 - Cited by 43 — The most
common disruptions in the food supply chain are climatic,
and envi istics and il

8l Logisti
D nepsimivungacecom

Mastering the Challenges of the Produce
Supply Chain

Nov 28, 2023 — Challenges in the Produce Supply Chain -
ity: - Peri: ity: - P Control: -
Sustainability: - Supply and Demand Fluctuations:.

) National Institutes of Health (.gov)
Mtps://pme.ncbi.nim.nih.gov

COVID-19 impact on fruit and vegetable

markets - PMC - PubMed Central - NIH

by TJ Richards - 2020 - Cited by 492 — Canadian fruit and
vegetable markets were significantly impacted by the
spread of the novel coronavirus SARS-CoV-2 (and COVI...

» PostHarvest Technologies
https.//www.postharvest.com

Where do we lose fresh produce in the

supply chain the most?

Jan 26, 2025 — This is primarily due to challenges such as
ffi storage cooling

Qfruit supply chain issues
——

8:59 &
< whatsapp

supply chain disruptions
and are they reflected in
stock prices?

Reply to didyousoup's comment
Would you be able to
talk about the supply
chain disruptions? It

seems like it is not

A

i : :
& For educational purposes

. '7 only

My two cents

Replving to @didyousoup 4/29/25

® .

2
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Supply chain risk
pulse 2025: Tariffs
reshuffle global trade
priorities

December 2, 2025 | Article

By Tacy Foster
with Margaux Vu-Huy-Dat and Vera Trautwein

oo 15 b B

The defining issue for global
supply chains is now tariffs,
testing resilience and leading
companies to delay digital
transformation in favor of fast,
tactical moves.

mckinsey.com
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BUT LATELY...
OUTSIDE OF

”~

l CLIMATE
Orange rivers and melting

glaciers: federal report shows

rapid change in the Arctic
DECEMBER 16, 2025 - 12:00 PM ET
Public Safety Alert HEARD ON ALL THINGS CONSIDERED
LB City: AIR QUALITY has reached
By Barbara Moran

potentially unhealthy levels in certain part

of LB due to smoke from LA wildfires. Smc
and ash rising into the atmosphere may be¢
‘ visible over portions of LB, potentially
creating unhealthy conditions. All people :
urged to exercise caution and STAY indool

as much as possible. CHECK

TH E for air quality data.
MOUN I AINS0.0
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He also wonders to himself,

““WHEN DID LIFE GET SO SERIOUS?"




Problem

WE'RELIVINGIN A MOMENT THAT
FEELS HEAVY.

LIFE FEELS MORE SERIOUS THAN
EVER.
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STEM Following Shop For You Q

r ForYou Q i Vegetable_Manner_282 - 19d ago

POV: how life has been feeling lately

We're all feeling that weight. Hang in there!

Py @B /infp - 3mo ago b () Reply £ Award &> Share
Gene-Civil INFP: The Dreamer

Why life feels so heavy?

ferappymusic - 2m0 ago r/Adulting - 19d ago
< % r\flarkflgi\llyak ’ ’ é m g

. . Extension_Force7563
Everybody needs a little levity

life feels heavy

'/_7' r/AskReddit - 2y ago @ Girl, yes. Life is hard enough. | want this app

n*e ’ i
&G / Wolf-Born-Man to be fun. We need joy so bad
y_ Reply & Qa7 O

What happened to humour, where did it go? & <o cre

We need levity!

Level Up Daily

Y@ v im 10 i@ E)

Reply

r/NoStupidQuestions - 2y ago

é
" Extreme_Glass9879

What the actual hell happened to humor?

7/_?\[ r/AskReddit - 1d ago
Y&ah’ obviouslyitwasyou

Life is heavy right now, so what is something that made you happy
this week?



AND THIS HEAVINESS FOLLOWS US INTO
THE GROCERY STORE...

17



F al Yol al iy alalal el e
PP R R, . . 0. . L. . g
't Y o oV o¥ oN oN ¥
o ey o) o) anl oy anl ol anl aa
P R . . . 0. L, L. 0. I
Y Y o o) o) ol
AA AAA 4 y ’ 4
PRIy

86% OF US ARE
STRESSED ABOUT
GROCERY PRICES.

SOURCE: NBC NEWS
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64°% OF US ARE
PAYING MORE
ATTENTIONTO WHAT
WE BUY AND EAT.

SOURCE: NSF


https://www.nbcnews.com/news/us-news/vast-majority-us-adults-stressed-grocery-costs-ap-norc-poll-finds-rcna223020
https://www.nsf.org/news/americans-demand-greater-clarity-standardization-food-labeling

AS THE SERIOUSNESS OF EVERYDAY LIFE
PILES ON...



Insight

WE FEEL LIKE WE'RE UNDER
PRESSURE TO ACT SERIOUS,
LIKE WEHAVENO SPACEFORJOY.




BUT THE TRUTHIS...
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IS WHAT WE NEED MOST.




AND WE'REHERETO SHOW THAT
THEREIS SPACEFOR JOY, ALL
WHILE DOIN% !‘)OEII!!II(OUSI.Y GOOD




STRATEGY

YOUDON'THAVE
TO TAKE YOURSELF

TOO SERIOUSLY TO
DO SERIOUS GOOD.




CREATIVE
"
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KEY VISUALS
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MATEQ'S EQND& e
DAYS FARMING: "2
SUSTAI}\IABLY '

YOU DON'T HAVE TO TAKE
YOURSELF TOO SERIOUSLY

30/

MATEO SPENDS HIS ;' % .»o.  HE'SPENDS HIS
DAYSFARMING J - 4\ __d 45~ NIGHTS SINGING.
SUSTAINABLY. [ € £i<§ =iy, [ ' BADLY.

YOU DON'T HAVE TO TAKE
YOURSELF TOO SERIOUSLY

TO DO SERIOUS GOOD.

30/




JEFF SPENDS HIS
DAYS UPHOLDING
CLIMATE

REGULATIONS

YOU DON'T HAVE TO TAKE
YOURSELF TOO SERIOUSLY

30/

's

{1"
JEFF SPENDS HIS<

DAYS UPHOLDING
CLIMATE =
REGULATIONS. A

HE SPENDS HIS
NIGHTS BREAKING
IT DOWN.

YOU DON'T HAVE TO TAKE
YOURSELF TOO SERIOUSLY

TO DO SERIOUS GOOD.

30/







TRADE$H2W BOOTH
PULLUP BANNERS

Joglmﬂgm THE PREMIUM

SuSTANABILTY STANDARD

YOU CAN MEASURE

¥ Vertical Integration
v Global Reach
v 100% Product of Guatemala

% REGENERATIVE
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SCAN QUR JOURNEY

60%

36



CHOOSE JOY

Serious good.
Without getting
too serious.

Joy is now in the U.S.!

Distinguish your produce section, delight your clients, and hit
your ESG goals—without needing to get serious. We've got
the tough part covered so you can do the rest.

EMAILTEMPLATE

Meet Mateo.

Here's the seriously good part.

You need to hit your ESG goals, differentiate your produce
section, maintain your margins, keep your boss happy,
and save the earth. No biggie. We're here to help.

Here's what we got:

Shipments on time. All the time. We own and
operate our own farms and packing houses so you
can trust our fully-integrated supply chain.

New ideas. Market insights from our ground teams,
plus streamlined processes and innovation that gets
you the best of the best. And cool drones.

And, yeah, saving the earth. We protect your family
the way we protect ours—with rigorous
certifications and sustainability leadership.

Fresh bananas. Hubs from coast to coast (Florida,
California, New Jersey, Texas) so your fruit arrives
as fresh as the day it was harvested.

( whatcanwedoforyour )

39

CHOOSE JOY

Serious good.
Without getting
too serious.

Joy is now in the U.S.!

Distinguish your produce section, delight your clients, and hit
your ESG goals—without needing to get too serious. We've
got the tough part covered so you can do the rest.

Meet Mateo.

71

Here's the seriously good part.

You need to hit your ESG goals, differentiate your produce
section, maintain your margins, keep your boss happy,
and save the earth. No biggie. We're here to help.

Here's what we got:

Shipments on time. All the time. We own and
operate our own farms and packing houses so you
can trust our fully-integrated supply chain.

Fresh bananas. Hubs from coast to coast (Florida,
California, New Jersey, Texas) so your fruit arrives
as fresh as the day it was harvested.

New ideas. Market insights from our ground teams,
plus streamlined processes and innovation that gets
you the best of the best. And cool drones.

And, yeah, saving the earth. We protect your family
the way we protect ours—with rigorous
ifications and inabili i

What can we do for you?

39

Read FAQs

© Pacific Produce
6755 NW 36th Street, Suite 150, Miami, FL 33166

Too much Joy in your inbox?
‘Snooze our emails for 2 weeks.

Hate our emails? :( Unsubscribe.

Made with £2 postcards



LEAVE BEHINDS

Serious good.
Without getting
too serious.

HERE'S THE SERIOUSLY GOOD PART.

Shipmentson
time. All the time.

We own and operate our
own farms and packing
houses. You can trust our
fully-integrated supply
chain to get you what you
need, when you need it.

New ideas. And
cool tech!

Market insights from our
ground teams, plus
streamlined processes
and innovation that gets
you the best of the best.

Seriously fresh
bananas.

We have hubs from
coast to coast (Florida,
California, New Jersey,
and Texas) so your fruit
arrives as fresh as the
day it was harvested.

And, yeah, saving
the earth.

We protect your family
the way we protect ours:
with rigorous
certifications and
sustainability leadership.

What can we do for
you?

B sales@pacificproduce.net

R, +123-456-7890
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E]l NEWSLETTER

““=” The Joy Digest

Good Industry News in a World Gone Bananas.

Digestible. Delicious.

Jg By Joy Premium Bananas
94 356 followers

30 editions

Published weekly
24 188 subscribers

0 Qe

m Q Search Cn
Home My Network

+ Subscribe

The Joy Digest
24,170 subscribers

O \ p,

_ 3 0
. N

N

Good News: 95% of Consumers Want
to Buy Sustainable Produce

Joy Premium Bananas @ @
Jp] 94,315 followers

-l

December 5, 2025
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Produce Makes Up 9/10 of the Most-
Ordered Amazon Fast Delivery Items

39] Joy Premium Bananas @ @
94,315 followers
December 5, 2025

Amazon recently shared that fresh groceries now make up nine of the ten most-

0 ©y
m Q Search Aa

Home My Network

Amazon recently shared that fresh groceries now make up nine of the ten most-
ordered items through its Same-Day Delivery service. That’s big news!

Because in a marketplace where people can add electronics, books, paper towels,
and toothpaste to their carts with a single click, what’s rising to the top?

Produce.

Bananas. Avocados. Strawberries. Apples. Limes. Blueberries. Oranges.

Simple, familiar foods - delivered fast, handled carefully, chosen intentionally.
We think that’s worth celebrating.

At a time when so much feels complicated—when shopping decisions can feel
heavy or high-stakes—people are still reaching for fruits and vegetables. Quickly.
Regularly. With confidence. That says something important about trust, habit, and
the role produce plays in everyday life.

Moments like this are reminders that what we do matters more than we

sometimes give ourselves credit for. Fresh food remains central. Essential. Chosen.

No hype.

No spectacle.

43



Joy Premium Bananas
Jg 9,067 followers
we®

Money doesn’t grow on trees, but bananas do! Still, they need a bit of help to get to
the grocery stores where you see them every day. That’s why we’re excited to tell
you about Luis—one of our partners in Guatemala, whose tireless ...more

BEHIND THE BANANA

- oI ——

MEET LUIS.

MOVING BANANAS BY DAY.
WALKING THE DOG BY NIGHT.

44



BEHIND THE BANANA BEHIND THE BANANA BEHIND THE BANANA BEHIND THE BANANA

o’ e "
Luis is one of our partners in Guatemala. Toritos replace traditional diesel-powered And that's just one piece of a bigger
transport—helping reduce fuel use, system:
Every day, he drives a torito—a small emissions, and noise across the farm. * Biogas covers 60% of energy for irrigation
electric cart— to transport bananas from * Solar power supports irrigation needs
the fields to our packing facilities. At Joy, changes like this have helped * Electricdrones fertiiize crops with precision

e Water use is monitored, automated, and
conserved

reduce total diesel use by 614,000 gallons.

MEET LUIS.
MOVING BANANAS BY DAY.
WALKING THE DOG BY NIGHT.

BEHIND THE BANANA BEHIND THE BANANA BEHIND THE BANANA

o’ o’ o’

For Luis, sustainability means less diesel. e
Because Joy isn't given.

But it also means cleaner air. Clearer

water. Better conditions for his daughters. Ifs sdrmed, grown, andl|pretected.

By people like Luis. Jg

Good Partners.
Serious Good.

SALES@PACIFICPRODUCE.NET

45




€— Joybananas #%

» Joy Premium Bananas I N s I AG RAM
Jﬁo’ 6 2,000 57

PREMIUD
BANANAS .
posts followers following

eoe

The only banana brand that delivers premium quality with
measurable sustainable impact.

@ joybananas.com

T Y

Serious Good  Joy -Drop

(1 1] (727
eee

Jo
G

GROWN IN THE HEART OF GUATEMALA.

To feed your family the best, we have to protect ours first. These are the

growers behind every Joy banana. We dre deep in the soil with them using
regenerative farming, but our commitment goes beyond the land. It's

about rigorous safety and real support for the people in these photos.

When we say 100% Product of Guatemala, we mean 100% invested in the 46
community that makes it possible.
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e THESE BANANAS
ARE GOOD FOR
EVERYBODY.
SERIOUSLY.
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AUGMENTED REALITY SCREEN
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CAMPAIGN JOURNEY MAP

UPPERFUNNEL -

OOH
~ MID FUNNEL
XM Activations,
Owned Channels,
Socials, Paid “LOWER FUNNEL
Digital Retail on Premise
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ALETHEA NG ARIANNE RICHARDSON ALEXA SCHWARTZ
ALETHEAXN@GMAIL.COM ARIANNE.RICHARDSON@GMAILCOM ALEXASCHWARTZ416 @ GMAIL.COM
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