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THE ASK
Create a cohesive launch campaign for Joy Premium Bananas that elevates

bananas from a commodity to a premium brand.

Prove value to B2B partners to justify premium pricing while driving conscious
consumers to choose and request Joy. 

Showcase Joy’s measurable sustainability, reliability, and partnership advantage
across all B2B and consumer touchpoints.
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MEET
SELENA

Mom to 3 kids under 10
Proponent of gentle
parenting
Loves hot pilates when she
can fit it into her chaotic
schedule
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LATELY SHE’S NOTICED THAT LIFE HAS
FELT DIFFERENT...
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SHE’S
ALWAYS

BEEN
CONFIDENT
IN HERSELF

AND HER
PARENTING...

BUT LATELY...
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BUT LATELY...
SHE USED TO
UNWIND BY
THROWING
MODERN
FAMILY ON

AFTER A
LONG DAY...
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“WHEN DID LIFE GET SO SERIOUS?”

She wonders to herself,
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MEET
SCOTT

Fruit Procurement Specialist
for a national grocery
retailer
Values clarity, efficiency,
and strong supplier
relationships
Loves the outdoors
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LATELY HE’S NOTICED THAT LIFE HAS
FELT DIFFERENT...
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BUT LATELY...
HE USED TO

SLEEP
SOUNDLY

KNOWING HIS
SHIPMENTS

WERE COMING
ON TIME...
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BUT LATELY...
OUTSIDE OF

WORK, HE
LOVES HIS

ANNUAL
HIKING TRIP IN

THE
MOUNTAINS...
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“WHEN DID LIFE GET SO SERIOUS?”

He also wonders to himself,
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WE’RE LIVING IN A MOMENT THAT
FEELS HEAVY.

LIFE FEELS MORE SERIOUS THAN
EVER.

Problem
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AND THIS HEAVINESS FOLLOWS US INTO
THE GROCERY STORE…
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86% OF US ARE
STRESSED ABOUT

GROCERY PRICES. 

64% OF US ARE
PAYING MORE

ATTENTION TO WHAT
WE BUY AND EAT.

SOURCE: NBC NEWS SOURCE: NSF
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https://www.nbcnews.com/news/us-news/vast-majority-us-adults-stressed-grocery-costs-ap-norc-poll-finds-rcna223020
https://www.nsf.org/news/americans-demand-greater-clarity-standardization-food-labeling


AS THE SERIOUSNESS OF EVERYDAY LIFE
PILES ON…
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WE FEEL LIKE WE’RE UNDER
PRESSURE TO ACT SERIOUS, 

LIKE WE HAVE NO SPACE FOR JOY.

Insight
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BUT THE TRUTH IS...
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IS WHAT WE NEED MOST.
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AND WE’RE HERE TO SHOW THAT
THERE IS SPACE FOR JOY, ALL

WHILE DOING SERIOUSLY GOOD
WORK.

23



STRATEGY

YOU DON’T HAVE
TO TAKE YOURSELF
TOO SERIOUSLY TO
DO SERIOUS GOOD.

24



CREATIVE
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KEY VISUALS

26



SERIOUS GOOD
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OOH
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MATEO SPENDS HIS
DAYS SAVING THE

EARTH.

HE SPENDS HIS
NIGHTS SINGING

KARAOKE. BADLY.

YOU DON’T HAVE TO TAKE
YOURSELF TOO SERIOUSLY

YOU DON’T HAVE TO TAKE
YOURSELF TOO SERIOUSLY

TO DO SERIOUS GOOD.
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MATEO SPENDS HIS
DAYS FARMING
SUSTAINABLY.

MATEO SPENDS HIS
DAYS FARMING
SUSTAINABLY.

HE SPENDS HIS
NIGHTS SINGING.

BADLY.



TANIA SPENDS
HER WEEKDAYS

PULLING LONG ER
SHIFTS.

SHE SPENDS HER
WEEKENDS

PULLING RABBITS
FROM HATS.

YOU DON’T HAVE TO TAKE
YOURSELF TOO SERIOUSLY

YOU DON’T HAVE TO TAKE
YOURSELF TOO SERIOUSLY

TO DO SERIOUS GOOD.
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JEFF SPENDS HIS
DAYS UPHOLDING

CLIMATE
REGULATIONS.

HE SPENDS HIS
NIGHTS BREAKING

IT DOWN.

JEFF SPENDS HIS
DAYS UPHOLDING

CLIMATE
REGULATIONS.



B2B
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TRADESHOW BOOTH
+

PULL UP BANNERS
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EMAIL TEMPLATE
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LEAVE BEHINDS



EXPERIENTIAL ACTIVATION
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THE JOY BOUNCE HOUSE
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SOCIALS

41



42



43



44



45



To feed your family the best, we have to protect ours first. These are the
growers behind every Joy banana. We are deep in the soil with them using
regenerative farming, but our commitment goes beyond the land. It’s
about rigorous safety and real support for the people in these photos.
When we say 100% Product of Guatemala, we mean 100% invested in the
community that makes it possible.

INSTAGRAM
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TIKTOK
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RETAIL
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THESE BANANAS
ARE GOOD FOR
EVERYBODY.
SERIOUSLY.
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BANANA
STICKERS
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AUGMENTED REALITY SCREEN
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CAMPAIGN JOURNEY MAP

UPPER FUNNEL

MID FUNNEL

LOWER FUNNEL

OOH

XM Activations,
Owned Channels,

Socials, Paid
Digital Retail on Premise
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AND BACK TO
SELENA AND SCOTT...

IS THEIR REMINDER
THAT IT’S OKAY TO
NOT TAKE LIFE TOO

SERIOUSLY.
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THANK
YOU
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QUESTIONS?

ALETHEAXN@GMAIL.COM ARIANNE.RICHARDSON@GMAIL.COM ALEXASCHWARTZ416@GMAIL.COM
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ALETHEA NG ARIANNE RICHARDSON ALEXA SCHWARTZ


